


BRIAN KEITH
Brian Keith runs Red Beard Consulting out of
Seattle, Washington.

He’s known as the COO to 7 figure
companies and is one of the top automation
experts on Keap and HighLevel.



Our client, Russel James is the UK’s leading
Raw Chef. 

After signing up for their Free Recipes, they
wanted to show prospects a 24 Hour
evergreen offer for their “Weekday Raw”
product. 

The campaign includes: 

• A video offer page where they track how
long someone watched the video. 

• The landing page with an evergreen date.

• A Facebook ad that runs for the duration of
the offer for that individual.

• A Countdown timer that takes people to
the order form when they click before the 24
hours are up, or an “offer expired page”
appears if they click too late. 

This is a slick campaign that converts very
well. 

Hope you enjoy. 

THE CAMPAIGN
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THE JOURNEY
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THE JOURNEY

When someone visits therawchef.com, their goal is
for them to sign up for their “Free Raw Food
Recipes”.
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THE JOURNEY

Clicking the button brings up a Leadbox from
Leadpages. This collects first name and email.
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THE JOURNEY

Next is a form asking their first segmentation
question. 
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THE JOURNEY

Here is what that form looks like inside HighLevel. 

www.plusthis.com

08



THE JOURNEY

The contact then sees the second segmentation
question. We pass the contact info through the form.
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THE JOURNEY
When they finish the survey, they see a video offer
page. 

When the video gets to the part where they make
our offer for the “Weekday Raw” product, a button
appears for them to purchase. 

We also track how long they are watching the video.

Because we host our videos on Wistia, we already
have good analytics on how long people are
watching the video. 

We use PlusThis Video Tracking so we can track
viewing behavior directly to buying behavior.  
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https://www.plusthis.com/tools/50-video-triggers


THE JOURNEY

If they click the button to purchase, they are taken
to an order form with a timer. 

This countdown timer is unique to every contact and
adds urgency to take advantage of the offer. 
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We also run a Facebook ad to this person for the
duration of the offer. 



THE JOURNEY

If they procrastinate and click on the link to take
advantage of the offer after the time is up, they are
taken to the offer expired page. 
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HOW THEY 
BUILT THE 

AUTOMATION



THE BUILD
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PlusThis Features Required

Date Calulator1.
Countdown Timer2.
Video Triggers3.



THE BUILD

This is what the campaign looks like inside of
HighLevel. We will have four workflows. 
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THE BUILD

The first workflow will cover the multi-step form
we’ll use.
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THE BUILD

The second workflow will send the follow-up
emails.
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THE BUILD

And the third will sort the viewers by  how long
they watched the TY page video.
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THE BUILD

Lastly we’ll have a quick workflow to trigger a tag
when someone buys, we’ll go through each
workflow step-by-step next.
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THE BUILD

For the form, we used Leadforms from Leadpages
for some styling options, but it’s a simple multistep
form with HighLevel.
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THE BUILD

For a multi-step form, on submit, we tell HighLevel
to pass the contact to our next form. We add this
line to the link to pass the details.

https://app.gohighlevel.com/v2/location/Q8ItCt3Tda
szt75s1WeO/form-builder-
v2/7CLGLyxu1i2mZzWC2Hni?contact_id=
{{contact.id}}&contact_phone={{contact.phone}}
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THE BUILD

Here’s the second step form and what it looks like
in HighLevel.
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THE BUILD

Same thing as before- just another form on another
landing page. 
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THE BUILD
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In order to get the countdown timer on this page to
be evergreen and unique to every person who signs
up for the recipes, we’re going to need to setup two
features from PlusThis: “Date Calculator” and
“Countdown Timers”. 

Why not use GHL countdown timers? They don’t
countdown to a custom field, and that’s SUPER
Important here.



THE BUILD

Inside of PlusThis, we use the following set up for
“Date Calculator.” 

We basically are saying we want to set an evergreen
date for “1 day” after this feature is run in
HighLevel. 

Note that “1 day” actually means 24 hours if you are
using a Date/Time field.
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THE BUILD

The ”Countdown Timer” feature is set to the date we
set up in the previous step. 

This will make it so the Countdown Timer will
always appear as 24 hours after someone completes
the Upsurvey. 

In addition, this countdown timer is now unique to
every contact that sees it. 
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Next, we want a Facebook ad
to show once they’ve signed up
for the recipes. 

We created a custom audience
for “Weekday Raw OTO Active.” 

When someone signs up for the
recipes, they are added to the
Facebook Custom Audience for
that campaign. 

They’re removed them from
this campaign after 24 hours or
if they buy, in a later step. 

We’ll use the “Add to Customer
Audience Trigger” for this
inside of HighLevel in our PT 2
Workflow.

THE BUILD
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When you finish setting up most features in
PlusThis, you are given a URL to place in a
webhook.

The workflow below is where they put the webhook
to run the PlusThis features. 

THE BUILD
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Next, for the video page, we’re playing a video
where we track how long someone is watching it. 

To do this, we set up a “video trigger.” 

Why not use the Video Tracking in HighLevel?
PlusThis allows us to embed my videos on any
pages I need, not just videos inside of HighLevel.
PlusThis also gives me more options and is
consistent.

THE BUILD
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A Video Trigger allows you to set a time on a video
for when you want to apply a tag. 

PlusThis will give you an embed code you can use
for your video. 

Now you can see which contacts are watching your
videos and for how long, and track sales based on
buying behavior.

THE BUILD
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For the next day, we
send 3 emails. 

This may be aggressive
for your audience, so
adjust for whatever
works with your
prospects. 

At the end of this
workflow, we remove
the contact from the
Facebook Custom
Audience through the
HighLevel “Remove
From Facebook Custom
Audience” action.

THE BUILD
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In the sales emails, we have a Countdown Timer link
from PlusThis. 

This link will send them to one of two places based
on the date and time in a custom field. 

THE BUILD
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Here, we set up the Countdown Timer link used in
the sales emails. 

This feature generates a link where we can send
people from an email or from a webform. 

If the contact clicks the link before the time in their
custom field runs out, they go to the order form. 

If they click after the date/time in the custom field,
they go to the expiration URL you see below. 

THE BUILD
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Lastly, we sort purchasers by how long they
watched the offer video. 

This makes it easy to see who bought what. 

We can also tag buyers so follow up is customized
depending on how much they engaged with the
video. 

THE BUILD
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While this is how we built the initial
campaign, we will use more PlusThis
Features as we optimize the campaign in the
future. 

Here are some of their ideas:

If a contact declines the one time offer,
invite them to a Zoom Webinar and make
the pitch in a different way. 

Send people different emails depending
on their answers to the segmentation
questions. 

Test different order form pages to
increase conversion. 

CONCLUSION
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