Brian Keith's
24 Hour

Evergreen Offer
With Video

from Campaigns of the Titans



BRIAN KEITH

Brian Keith runs Red Beard Consulting out of
Seattle, Washington.

He’s known as the COO to 7 figure
companies and is one of the top automation
experts on Keap and HighLevel.



THE CAMPAIGN

Our client, Russel James is the UK’s leading
Raw Chef.

After signing up for their Free Recipes, they
wanted to show prospects a 24 Hour
evergreen offer for their “Weekday Raw”
product.

The campaign includes:

e A video offer page where they track how
long someone watched the video.

e The landing page with an evergreen date.

e A Facebook ad that runs for the duration of
the offer for that individual.

e A Countdown timer that takes people to
the order form when they click before the 24
hours are up, or an “offer expired page”

appears if they click too late.

This is a slick campaign that converts very
well.

Hope you enjoy.

www.plusthis.com
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THE JOURNEY

When someone visits therawchef.com, their goal is
for them to sign up for their “Free Raw Food
Recipes”.

www.plusthis.com



THE JOURNEY

Clicking the button brings up a Leadbox from
Leadpages. This collects first name and email.

[E—.

Enter your email address and click the
button below to get your recipes.

www.plusthis.com




I THE JOURNEY

Next is a form asking their first segmentation
question.
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THE JOURNEY

Here is what that form looks like inside HighLevel.

What's your interest in raw food?
My interest in raw food is...
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THE JOURNEY

The contact then sees the second segmentation
question. We pass the contact info through the form.
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I THE JOURNEY

When they finish the survey, they see a video offer
page.

When the video gets to the part where they make
our offer for the “Weekday Raw” product, a button
appears for them to purchase.

We also track how long they are watching the video.
Because we host our videos on Wistia, we already
have good analytics on how long people are

watching the video.

We use PlusThis Video Tracking so we can track
viewing behavior directly to buying behavior.

Thanks so much for signing
up for my email list...

www.plusthis.com


https://www.plusthis.com/tools/50-video-triggers

THE JOURNEY

If they click the button to purchase, they are taken
to an order form with a timer.

This countdown timer is unique to every contact and
adds urgency to take advantage of the offer.

il
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SIGN UP: WEEKDAY RAW

B The Raw Chet

Have you download your 10 free raw locd recipes yelt?
Over the years, these 10 recipes have been my most popular, and I've made
them into an eBook for FREE when you join my email kst

hitp:therawchel com/access-frea-recipesl_.. See More

10 Most Popular Raw Food Recipes
“These are deac simpie, donl require any special eguipment — and are sune 10
Imprass your guests’

Like W Comment Share

We also run a Facebook ad to this person for the
duration of the offer.
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THE JOURNEY

If they procrastinate and click on the link to take
advantage of the offer after the time is up, they are
taken to the offer expired page.
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JI.' e raw chef

This Offer Has Ended

Uhoh @
Wieire sorry, Enis offer hus Arishedd
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“The Rt Chef Teom
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HOW THEY
BUILT THE
AUTOMATION



THE BUILD

PlusThis Features Required
1.Date Calulator

2.Countdown Timer
3.Video Triggers

www.plusthis.com




B THE BUILD

This is what the campaign looks like inside of
HighLevel. We will have four workflows.

Workflow List
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THE BUILD

The first workflow will cover the multi-step form
we’ll use.

Trigger ]
e i | +  Add New Trigger

I\ Set Date Caleulator

S+  Send Sales Emails

www.plusthis.com




B THE BUILD

The second workflow will send the follow-up
emails.

(Brian Keith: 24 How Evergresn Funnel With Vides PT 2 #

Busder  Setings  Enrolmert Hstory  Execetion Logs.
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THE BUILD

And the third will sort the viewers by how long
they watched the TY page video.

Trigger Teigger Trigger i Add e Tigrger
o ‘Wabcheed 100% o Waiched T3% 0 Watched 50% : 7
*
{} Condition
A son A A Worched 100% A Mo
If “Tags”™ includes *10. watched 50%° M “Tags" inchudes *10. watched T9%" If “Tags" indudes “10. watched 100%" ‘Wihen none of the conditions are met

+ + + +

B FelowupEmal & Felowup Emsil 5 & Felowup Ewal B Feliowup Email
+ + + +

END ND END MDY
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THE BUILD

Lastly we’ll have a quick workflow to trigger a tag
when someone buys, we’ll go through each
workflow step-by-step next.

Trigger i
i Tii
B e submined 1 kel g

. Add Raw Chef Membership
Purchased Tag

www.plusthis.com



THE BUILD

For the form, we used Leadforms from Leadpages
for some styling options, but it's a simple multistep
form with HighLevel.

e o s e st b s e o

[Enter yowr smail addiss and click the
Buttan balow 1o @6t your resipes.

Enter your email address and click the button
below to get your recipes.

Firs1 Name )
Email )
Send My Recipes

www.plusthis.com




B THE BUILD

For a multi-step form, on submit, we tell HighLevel
to pass the contact to our next form. We add this
line to the link to pass the details.

https://app.gohighlevel.com/v2/location/Q81tCt3Tda
szt75s1WeOQO/form-builder-
v2/7CLGLyxuli2ZmZzWC2Hni?contact_id=
{{contact.id}}&contact_phone={{contact.phone}}

Enter your email address and click the button ote henes Cptions
below to get your recipes.
O SUBMIT
First Name )
Open URL
Emall ) https://apg.gohighlevelcom/v2/location
@

(D) Add valid urls like example.com x
e
exsmple.com/path o
Inttpss/fwwnaxample.com/path.

Send My Recipes

3 FACEBOOK PIXEL B

3 FACEBDOK PIXEL EVENTS

3 FORM SETTINGS

www.plusthis.com



THE BUILD

Here’s the second step form and what it looks like
in HighLevel.

Hey {{contact.first_name}}..just one more thing,...
1 of 2: What's your interest in raw food?

More energy
Food intolerances
Stay healthy

Heal and recover

Other..

MNext step

www.plusthis.com




THE BUILD

Same thing as before- just another form on another
landing page.

o

2 of 2: How would you describe your current diet?

Mostly Raw
Vegan/Vegetarian
Pint-Based (some animal product)

Other...

www.plusthis.com




B THE BUILD

In order to get the countdown timer on this page to
be evergreen and unique to every person who signs
up for the recipes, we're going to need to setup two
features from PlusThis: “Date Calculator” and
“Countdown Timers”.

Why not use GHL countdown timers? They don’t
countdown to a custom field, and that’s SUPER
Important here.

SIGN UP: WEEKDAY RAW

5t like you - people on my malling it wt

. I asked all about their lives and daily routines, and ended up reading over 2,500 detailed responses. from
: e a course Hial sover the niblésms that people faced around eating raw. Andl if | say 5

Products

120 Seamnal Recpes | Normatly 5207

Subtotal

www.plusthis.com



B THE BUILD

Inside of PlusThis, we use the following set up for
“Date Calculator.”

We basically are saying we want to set an evergreen
date for “1 day” after this feature is run in
HighLevel.

Note that “1 day” actually means 24 hours if you are
using a Date/Time field.

@PlusThis MyFestures  FestureLibrary  Upclater MyAccount  Help  Logowt

Hew this feature works

What's the date?

Liets 1y you harve somabiodly who
3 Hgns up for 200 dary frest tral
e oy a3 s o he g
Th: cats when leanse 5 1563 | tate, stone . and the special
s0e3s e pacrided during &
. free bial 15 ausomticaty tumed
Then  sas = off. Mow you've sutomated the.
prdess an made the expriemce
0 |months| and 1 dm mare personal
K A e rew dlate in this fek:
WoROTO -
01 tfere feid,

Dute Foirmat Optiers

Ghve your Festure & name
WOR OTO St Date

S -

© 2016 PusThis
EULA | Biling Policy | Privacy Policy
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B THE BUILD

The "Countdown Timer” feature is set to the date we
set up in the previous step.

This will make it so the Countdown Timer will
always appear as 24 hours after someone completes
the Upsurvey.

In addition, this countdown timer is now unique to
every contact that sees it.

IﬂiPlusThis MyFeatures  Feature Ubrary  Updater MyAccount  Help  Logout

i How this feat ks
Countdown Timer et
Create urgency by placing &

Count - COUNLOWT LFser 0N your order

forms and sakes pages.
WOR OTO |

Redinect when the courtdown expires: fspssns)
hittp ihcawchel comicer£nded

Other Options

B I hawe an idates

Giver your Feature & name:

WOR OTO Countdown

& Submit Modifications m

© 2016 PhusThis
EULA | Biling Policy | Privacy Policy
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B THE BUILD

Next, we want a Facebook ad
to show once they’ve signed up
for the recipes.

We created a custom audience
for “Weekday Raw OTO Active.”

When someone signs up for the
recipes, they are added to the
Facebook Custom Audience for
that campaign.

They’re removed them from
this campaign after 24 hours or
if they buy, in a later step.

We’ll use the “Add to Customer
Audience Trigger” for this
inside of HighLevel in our PT 2
Workflow.

0 Add to customer Audience -«
Facebook

& o Emailt

B The Raw Chet
Sponaona

Har you doweniond your 10 e i A0 e yutT

Ower B yeuden. thess 10 recipins hinve baen my it populs, aned oo mide
Fam o an ellook for FREE when you join my email st
WPt T OOV BOCESS- - Teipes . Ses Mo

10 Most Popular Raw Food Recipes

“Thase ane S0 Smpks, don FEqUN ATy SpAcial SQUDMENt - 3Nd BE U8 10
mont you Guaink”
THERAWEE

i Liks W Commest 4 Share
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B THE BUILD

When you finish setting up most features in
PlusThis, you are given a URL to place in a
webhook.

The workflow below is where they put the webhook
to run the PlusThis features.

Brian Keith: 24 Hour Evergreen Funnel With Video PT1 [ m

Buiicor Settings Ennslimon History Exocution Loge Ten Weestfhomar Draft Publish

www.smoothscaling.co



B THE BUILD

Next, for the video page, we're playing a video
where we track how long someone is watching it.

To do this, we set up a “video trigger.”

Why not use the Video Tracking in HighLevel?
PlusThis allows us to embed my videos on any
pages | need, not just videos inside of HighLevel.
PlusThis also gives me more options and is
consistent.

Thanks so much for signing
up for my email list...

www.plusthis.com




B THE BUILD

A Video Trigger allows you to set a time on a video
for when you want to apply a tag.

PlusThis will give you an embed code you can use
for your video.

Now you can see which contacts are watching your
videos and for how long, and track sales based on
buying behavior.

@PIUSThiS My Features Feature Library Updater My

Video Triggers
This feature supports Wistia, YouTube and Vimeo videos.

Simply get your video embed code from Wistla,YouTube or Vimeo and paste it here. After pasting
your code, you will be able to configure intervals 1o apply tags 1o visitors.

Wistia videa found.

Next, specify when you would like to apply tags.

AL BS seconds apply this tag:  Upsunwey - WOR OTO mm:-s«;_u-|
ALiT0 | seconds applythS1ag | Upsurvey - WDR OTO - Walched 50% |+| & Delete
A 255 seconds apply this tag:  Upsurvey - WOR OTO m:s«s_va

AL 340 seconds apphy this tag: Upsmr-lhDROTo-m1w'-|iD¢lwu

+ Criceria

Givee your Feature a name

www.plusthis.com




B THE BUILD

For the next day, we
send 3 emails.

This may be aggressive
for your audience, so
adjust for whatever
works with your
prospects.

At the end of this
workflow, we remove
the contact from the
Facebook Custom
Audience through the
HighLevel “Remove
From Facebook Custom
Audience” action.

Erian Kaitn: 24 Houwr Evergreen Funnel With Vigea PT 2 #

Budder  Sefings  Enmlmect Hafory  Doecution Logs

www.plusthis.com



B THE BUILD

In the sales emails, we have a Countdown Timer link
from PlusThis.

This link will send them to one of two places based
on the date and time in a custom field.

Hey, it's Russell. . .
| can't say this enough, but THANK YOU.

I've been doing this for over a decade, but the novelty of you joining my email
list never wears off.

We got some great stuff for you and | promise, it'll be worth your time and
attention.

OK, so first off, because this has a time limit. . .

When you signed up, in case you didn't see it, I'm doing a very special new
subscriber offer on my Weekday Raw course.

It lasts for 24 hours after you signed up, so | wanted to follow up with the link,
in case you got interrupted or were on the bus when you first saw it.

It's nght here

There's a simple reason I'm doing this.

If von've rama tn us for a enacific health result the anlv wav von'ra aninn tn

www.plusthis.com




B THE BUILD

Here, we set up the Countdown Timer link used in
the sales emails.

This feature generates a link where we can send
people from an email or from a webform.

If the contact clicks the link before the time in their
custom field runs out, they go to the order form.

If they click after the date/time in the custom field,
they go to the expiration URL you see below.

Countdown Timer

Count down to:

WODR OTO

Redirect when the countdown expires: (sptienal)

hitpiiherawchel com/offer-ended/

Other Options
¥ I have an international Infusionsoft app (dates are formatted DD/MM/YYYY)

Give your Feature a name

WDR OTO Countdown

www.plusthis.com



B THE BUILD

Lastly, we sort purchasers by how long they
watched the offer video.

This makes it easy to see who bought what.

We can also tag buyers so follow up is customized
depending on how much they engaged with the

Trigger Trigges Trigger i A M T
© Wakched 100% © Watched T35 © Watched $0% s o
+
{} Condiion
Ao AT A Warched 100% A risne

H “Tags” inchudes *14, watched $0%° ¥ “Taga* inchudes * 10 waiched T3%° 1 “Tags” inchudes *10, watched 100%° When none of the conditions are met

+ + + +
@ Felowup bl e B Felowup Emsl = @ Fellowup Ewal e B Fellowup Email

+ + + +

EnD D END D
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CONCLUSION

While this is how we built the initial
campaign, we will use more PlusThis
Features as we optimize the campaign in the
future.

Here are some of their ideas:

e |f a contact declines the one time offer,
invite them to a Zoom Webinar and make
the pitch in a different way.

e Send people different emails depending
on their answers to the segmentation

questions.

e Test different order form pages to
increase conversion.

www.plusthis.com



